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We’re the wheels that support your traditional, online, 
experiential and field marketing vehicles.



More than 
A
Vendor...
We don’t just show up 
on your behalf, we 
actionably influence 
your audience with 
stimulating, valuable 
and authentic 
experiences.



We create experiences 
that boost self-esteem, 
and encourage unity in 
the name of your 
brand…

changing the way 
people FEEL, THINK 
and BEHAVE.

























National College Tour
Beauty| Lifestyle | Engagement  



Event Overview
The Prime Student 101 Campus Tour headed out to 43 
colleges nationwide to help students kick off the year 
right with fun experiences, exciting giveaways and 
exclusive deals! 

Philips Sonicare, Philips Norelco, Isopure Protein Drink, 
3M (Scotch & Command), Soylent, and Avery hit the 
road with Prime Student to welcome students to college 
life.  

The Challenge
Over half of the tour stops were unconfirmed at the 
beginning of the tour.  College campuses were constantly 
being added, some with less than two days notice to 
secure a barber.  

The Solution
The CHOP CHOP team worked closely with the agency 
to help manage the tour grid which allowed all parties to 
stay up to date with real-time changes.  CHOP CHOP 
recruited, managed, paid, arranged transportation, and 
prepped each barber, to ensure they were equipped to 
showcase Norelco’s OneBlade shaver and trimmer.



●

Bears Training Camp
Sports | Lifestyle | Well-Being
Click to watch: Bears Training Camp Video

https://www.youtube.com/watch?v=cHjibZgPiZg


The Situation
Every year the Bears conduct a 3 week long training 
camp at the Nazareen Olivet Campus in Bourbanais, 
IL.  Over the course of the training camp the event 
accommodates over 100,000 Bears fans with free 
family friendly entertainment and activities from 7:30 
to 11:30 am during open practices.

Traditionally, on Family Day, the Bears provide a kids 
interactive station, a pro shop and promotional area 
with prizes and giveaways.  

The Challenge
The event staff was looking to add an activation that 
would provide a unique experience for fans but also 
leave an impression on fans that extended past the day 
of the event.  While a video game truck and football 
drills zone are interactive, the experience stopped after 
the fan left the station.  The Bears struggled to find a 
vendor that could touch over 100 people in four hours 
and be significant enough to leave a lasting impression.



The Solution
CHOP CHOP took a holistic approach to making the 
event memorable for fans via  a family friendly Bears 
sponsored, well-being beauty and grooming lounge. The 
lounge included emotional and social components in 
addition to health and wellness benefits. 

The Bears took advantage of CHOP CHOP’s 
customization options. The salon trailer’s interior  was 
decorated with fatheads of the players and mascot, and 
posters with the season’s game day calendar.  

Complimentary beauty and grooming services were 
offered inside and outside the trailer.  CHOP CHOP 
created customized service names like “The Bear Fade,” 
and “Grizzly Glam” to further brand the experience.
CHOP CHOP also produced a diverse, kid friendly, music 
playlist compiled with songs to get the fans hyped for the 
training camp scrimmage.   

An exterior lounge was set up outside the trailer, under 
the awning, extending the salon’s footprint and providing 
space for fans to socialize with family, friends and other 
event attendees.

The Result
● Number of people serviced: 142 at half day rate
● Average service time per client: 15 minutes
● Services provided 2-14 day benefit for all serviced 
● 35K+ onsite impressions
● 100K+ social media impressions

Testimonials:

"Me and my girls don't care anything about football but 
my husband does, I'm so happy there's stuff here for me 
and the girls."

"I have 7 kids, do you know how much I spend to get the 
kid's hair done? Hundreds.  You just saved me hundreds 
of dollars.  Hallelujah! Thank you!"

"Perfect timing, I needed to get my nails done, now I 
don't have to make an extra trip."



●

Adidas Volleyball Tournament
Sports | Lifestyle | Well-Being



The Situation
The Adidas Windy City Volleyball Tournament is a 3 
day girls’ club volleyball tournament qualifier event for 
USA Volleyball’s Girls’ Junior National Championship.

Each year the tournament hosts over 500 top club teams 
consisting of over 1500 young girls and teens ages 9 
-18,  at Chicago’s McCormick Place.

The Problem
Female athletes need hairstyles that are stylish enough 
for team photos and video replays but functional enough 
to stay in place while jumping, diving and running on 
the court.  

While some athletes are capable of styling their own 
hair appropriately, many are incapable. Henry V 
Events, Adidas’ marketing  agency, set out to find a 
solution, 

VIP Booth For Salon (left side)

Booth Rendering



The Solution
Henry V Events designed a VIP players lounge that 
served infused water, had a space for stretching, 
warm-up, couches and a salon.  The salon area was 
furnished with mirrors, barber chairs, and tables.  

CHOP CHOP supplied tables and tablecloths, table top 
mirrors and all the supplies and hair products.  The 
stylist’s created various quick styles ranging from  
single french braids, dutch braids, pigtails, ponytails 
and buns, keeping the girl’s hair out of their face and in 
place throughout their volleyball matches. Adidas 
supplied branded ribbons and bows that were 
incorporated into the different looks.

Adidas maintained consistent branding by providing 
the CHOP CHOP team with Adidas apparel, including 
shirts, shoes, and pants to wear during the activation.  

The Result
● 152 customers touched at a full day rate



UBER Super Day
Lifestyle | Culture | Engagement
Click to watch: Uber Super Day Video

https://www.youtube.com/watch?v=l0XXMoOm58I&t=10s


The Situation
Uber’s global network of over 650 Greenlight Hubs are 
in-person locations, where Uber driver partners can visit 
to learn about driving with Uber.  

In addition, drivers receive customer service help and 
interact with 3rd party partner vendors, that can provide 
valuable products and services to the 800, on average, 
driver partners expected throughout the duration of the 
event.

The Challenge
Uber has worked diligently to change negative public 
perception by largely investing in the driver experience.  
Uber needed to increase the number of driver partners in 
attendance at Super Day, held at Chicago’s Greenlight 
Hub.  

In order to increase attendance, Uber needed vendor 
partners that could provide engaging and relevant 
activities, that drivers would find valuable enough to stop 
driving and attend the event.



The Solution
Make the driver’s break productive and worthwhile.  
Providing onsite grooming services gave drivers the pick 
me up they needed to confidently hop back in their cars 
and pick up their next rider.  

CHOP CHOP’s mobile salon trailer was stationed in the 
lot of Chicago’s  Greenlight Hub.  Barbers and stylists 
washed hair, and provided haircuts and blowouts to 
Uber driver partners.

Drivers took before and after photos and were recorded 
expressing how they felt after being pampered.  Uber 
drivers left feeling and looking like they were ready to 
conquer the world.  With a new, fresh look, they were 
inspired to work harder, as a result of, feeling good 
about themselves and being eager to show off their new 
do’s.

The Result
● 34 total heads at a half day rate
● Average time per client 28 minutes
● 60 flyers distributed
● 7 appointments requested

Testimonials:

“Now I can look my customers in the eyes. When you 
have a fresh haircut and your beard is trimmed it makes 
you feel good walking up to someone’s home or 
business.”

"This is exciting, I have a job interview today and I know I'm 
going to get the job now!"

"Now, I'm ready to drive!"



●

Beards & Love Tour
Culture | Lifestyle | Beauty
Click to watch: Beards & Love Event Video

https://www.youtube.com/watch?v=_rNhhyr9ts4&t=6s




The Situation

103 Collection is a lifestyle brand of beard, hair & skin 
care products. The founders, husband and wife duo, 
Melinda and Delfondo created a full offering of vegan 
products for both men & women. The company’s goal is 
to provide consumers with healthy products that are 
paraben, phthalate, SLS, and cruelty free.

The Challenge

The hair and skin care market is saturated with brands.  
As a smaller, newer brand with limited retail 
distribution, the company strives to find innovative ways 
to reach and educate consumers through trade shows 
and live events.  The brand wanted an efficient, cost 
effective way to educate consumers, gain trial, expand 
their reach and build brand equity to increase their 
customer base. 



The Solution
103 Collection partnered with CHOP CHOP to 
co-produce the Beards & Love mobile tour in Houston 
and Chicago, which focused on healthy lifestyles and 
relationships.  With a large customer base of bearded, 
African American men, the objective of the tour was to 
increase the brand’s exposure and gain trial by creating a 
platform for married, single and dating professional men 
and women to discuss love and relationships in the digital 
age.

CHOP CHOP and 103 Collection found influencers that 
fit the brand’s target audience and brought them on as 
panel speakers, which attracted attendees and potential 
consumers.  Leveraging influencer marketing, The 
Beards & Love Tour created substantial buzz, allowed for 
product trial, sample giveaways and generated sales.

The Result
● 200+ attendees (Male & Female)
● 2K+ “Learn More” clicks
● 25K social media impressions 
● 50K+ reach
● 3K+ “Likes”



Kesia King, Chief Experiential Officer
Direct: 847.222.3282

info@chopchopmobile.com
Website: www.chopchopmobile.com
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